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Section 1: Introduction 
 
 
 

1.1 This report provides an evaluation of the activities Greater Manchester Talent Match 
undertook as part of the national óVolunteersô Weekô.  
 

1.2 The purpose of the evaluation is to identify to what extent the activities met the aims 
of Volunteersô Week and in particular, the impact of participation on the young 
people who took part.  

 

Volunteersô Week   
 

1.3 Volunteersô Week is a nationwide, annual celebration of the contribution millions of 
volunteers make across the UK. This year it took place from 1-12 June.  

 
1.4 As part of this, alongside recognising the impact of volunteering for young people, 

Greater Manchester Talent Match held a series of one off óTalent Match exclusiveô1 
volunteering events from 6-10 June.  

 
1.5 The aims of the Greater Manchester Talent Match Volunteersô Week programme 

were as follows: 
 

1) Beneficiaries participate in and experience positive volunteering opportunities 
2) Beneficiariesô perception of volunteering improves 
3) Beneficiaries consider further volunteering activites 
4)  Positive images of young people volunteering are publicised  

 
1.6 To achieve this, four volunteering events took place in Bolton, Manchester and 

Rochdale, which aimed to promote the benefits of volunteering to young people and 
give them the opportunity to try volunteering on an informal basis. The volunteering 
activities were as follows: 
 
Bolton YMCA - 'Paws for thought'  
Participants took part in baking healthy dog biscuits and donated them to a local 
animal shelter.   
 
Falinge Park - Have a Go Gardening Event 
Participants volunteered to do weeding and planting at a community garden. 

                                                        
1 Talent Match exclusives are opportunities which are only available to young people participating on the                         
Greater Manchester Talent Match programme. 
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HOME - Volunteering and Jobs in the Creative Sector 
Participants attended a behind the scenes tour and talk about volunteering in the 
creative sector and how this can link to employment opportunities. 
 
National Football Museum - Volunteer Taster Event  
Participants were able to find out about volunteering at the museum and had the 
opportunity to shadow a current volunteer to experience what volunteering is like. 

 
1.7 25 Talent Match beneficiaries took part across four activities as follows: 

 
 

1.8 At the end of the week, a celebration event took place for those who participated as a 
reward and a confidence building opportunity. Advice and support was also available 
at the event for those who wish to pursue additional volunteering activities. 

 
1.9 Promotion of Volunteersô Week was targeted at Talent Coaches in lead up to the 

activities to stimulate interest. Talent Coaches were expected to book young people 
onto the available sessions via the Opportunities Hub2.  

 

Methodology 
 

1.10 To ascertain whether the aims of Volunteersô Week were met, a questionnaire was 
administered to all beneficiaries who participated in Volunteersô Week, before and 
after the volunteering activity. This aimed to understand beneficiariesô experience of 
the activities and any change in attitude towards volunteering. 

 
1.11 25 beneficiaries completed the pre and post volunteering questionnaire. Four Youth 

Panel members who attended the events also completed the pre-volunteering 
questionnaire.  

 
1.12 Local press and social media were also monitored for positive images of young 

people volunteering.  
 
  

                                                        
2 The Opportunities Hub is an online portal that provides holistic advice, guidance, opportunities, and services,                     
aimed at supporting long-term unemployed young people to develop towards, and into employment, education                 
and/or training. 
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Section 2: Outcomes 
 
 
 

2.1 Of the 25 young people who participated in Volunteersô Week, 79% had previously 
engaged in volunteering activities. Nearly half of whom had volunteered in the 
previous four weeks (48%).  
 

2.2 Nearly half of beneficiaries volunteer quite often or on a regular basis (21% and 28% 
respectively). 
 

2.3 In relation to the organisations the young people had volunteered for, these were 
predominantly third sector organisations and included nine host organisations 
participating on Greater Manchester Talent Match. 

 
Aim 1: Beneficiaries participate in and experience positive volunteering 
opportunities 
  

2.4 Following the volunteering activity, respondents were asked to what extent they 
agreed with four statements relating to their volunteering experience. 
 

2.5 From their responses, beneficiaries indicated they had experienced a positive 
volunteering opportunity. 

 
Figure 2.1: Beneficiaries response to four statements  
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2.6 All but one young person indicated they had had a positive volunteering experience. 

In response to óI have enjoyed myselfô, the majority of respondents indicated 
positively, either ósomewhat agreeô or óstrongly agreeô (n=21). 
 

2.7 Responses were slightly more mixed to óI have learnt new skillsô, whilst the majority 
agreed to some extent with this (n=17), six beneficiaries neither agreed nor 
disagreed with this statement. 

 
2.8 This was similar for óMy confidence has grownô with just over half indicating 

positively (n=13) and ten beneficiaries indicating they neither agree nor disagree 
with the statement. 

 
2.9 When asked what rating out of five they would give the volunteering activity they had 

undertaken (five is the best), the majority of beneficiaries indicated five (44%), with 
no beneficiaries indicating one or two. 

 
Figure 2.2: Beneficiaries rating of their volunteering activity (%) 

 
2.10 Following the volunteering activity, when asked to what extent they agreed with the 

following statement: óI would recommend volunteering to other young peopleô, nearly 
three quarters of beneficiaries (72%) indicated that they ósomewhat agreeô or 
óstrongly agreeô (24% and 48% respectively). 

 

Aim 2: Beneficiariesô perception of volunteering improves 
 

2.11 The research suggests that the volunteering activities had a small impact on young 
peopleôs perception of volunteering. This was mainly as the majority of young people 
already held a positive perception of volunteering, and thus their perception had little 
room to improve. 
 

2.12 As a proxy measure of whether beneficiariesô perception of volunteering has 
improved, participants were asked, prior to their volunteering activity, to what extent 
they agreed with nine statements about volunteering. This exercise was then 
repeated after the volunteering activity. The statements covered a range of areas 
and were all positive, including:  
 

1) Volunteering can help you develop the skills needed for employment 
2) Volunteering can give you positive work experience 
3) Volunteering helps you build confidence 
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4) Volunteering makes you feel good about yourself 
5) More young people should volunteer 
6) More employers should offer volunteering opportunities 
7) I understand what the benefits of volunteering are 
8) I want to volunteer to help others in need 
9) I would like to volunteer more 

 
2.13 Prior to volunteering, participantsô responses to the statements were overwhelmingly 

positive with 87% of respondents on average indicating either ósomewhat agreeô or 
completely agreeô to the statements. 
 

2.14 The responses post volunteering activity mirrored this, and were slightly more 
positive with 94% of respondents, on average, indicating they ósomewhat agreeô or 
óstrongly agreeô with the statements. In response to statement one and seven (as 
above), all respondents stated they ósomewhat agreeô or óstrongly agreeô 
demonstrating their understanding of the benefits of volunteering. 

 
2.15 In terms of whether their perception of volunteering has improved, individual pre and 

post volunteering responses were analysed to highlight whether responses had 
changed following the volunteering activity, in terms of being more or less positive, 
or whether it had stayed the same. This was then recorded as ónegativeô, ópositiveô or 
the ósameô3.  
 
Figure 2.3: Participantsô change in response to statements following a 
volunteering activity (%)  
 

 
2.16 In response to the statements, over half of all beneficiariesô indicated the same 

following the volunteering activity. For the following statements, over three quarters 
of beneficiaries responses remained the same: óvolunteering can give you positive 
work experienceô (76%); óvolunteering helps you build confidenceô (81%); and ómore 
young people should volunteerô(76%).  
 

2.17 Over a quarter (29%) of beneficiaries indicated more positively to the statement óI 
would like to volunteer moreô, and just under a quarter (24%) to ómore employers 
should offer volunteering opportunitiesô. Under a fifth of beneficiaries (19%) however 
also responded less positively to óI would like to volunteer moreô. 

 

                                                        
3 If pre-volunteering a respondent óstrongly agreedô with a statement and subsequently ósomewhat agreedô                            
with the same statement, this would be recorded as negative, for example. 

Statements Negative Positive Same 
Volunteering can help you develop the skills 
needed for employment 

14.5 14.5 71 

Volunteering can give you positive work 
experience 

14 10 76 

Volunteering helps you build confidence 5 14 81 

Volunteering makes you feel good about yourself 10 19 71 

More young people should volunteer 14 10 76 

More employers should offer volunteering 
opportunities 

10 24 66 

I understand what the benefits of volunteering are 19 19 62 

I want to volunteer to help others in need 24 19 57 

I would like to volunteer more 19 29 52 
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2.18 To the following statements, just under a fifth of beneficiaries (19%) indicated more 
positively: óvolunteering makes you feel good about yourselfô; and óI understand what 
the benefits of volunteering areô. 

 
2.19 In contrast to this however, nearly a quarter of beneficiaries (24%) indicated less 

positively to óI want to volunteer to help others in needô. 

 

Aim 3: Beneficiaries consider further volunteering activites 
 

2.20 Following their participation in a volunteering activity, beneficiaries were asked to 
what extent they agreed with the statement: óI would like to volunteer againô.  
 
Figure 2.4: Beneficiaries response to óI would like to volunteer againô (%) 

 
 

2.21 Over a third of beneficiaries (40%) strongly agreed with this statement and over a 
quarter somewhat agreed with this (28%), indicating they would consider further 
volunteering activities. 
 

2.22 When asked what they would like to do if they were to volunteer again, seven young 
people stated óanythingô; óanything to helpô; or óanything where my time and skills 
could be used and it will offer some benefit towards the entire activityô. Other 
responses included specific interests in areas such as working with animals, 
music/media, sport and youth work.  

 
2.23 As a result of attending the volunteering activities, one beneficiary is now 

volunteering on a regular basis at the Football Museum. Two beneficiaries also 
applied for volunteering positions at HOME. 

 

Aim 4: Positive images of young people volunteering are publicised  
 

2.24 Images were taken of the volunteering activities throughout the week and were 
published across the Greater Manchester Talent Match social media channels, 
including Twitter and Facebook.  
 

2.25 Five posts of 33 images were posted on the Greater Manchester Talent Match 
Facebook page and featured images of the volunteering activities and young people 
engaging with them (please see appendix B). 
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2.26 The posts reached nearly 700 people, received 20 ólikesô, and were shared by four 
people. 

 
2.27 Across Volunteersô Week, the Greater Manchester Talent Match Twitter feed 

included 40 tweets, all of which include images, predominantly of young people 
engaging in the volunteering activities. 

 
2.28 The tweets had over 16,000 impressions4, received 68 likes and were retweeted 43 

times. 
 

2.29 Local media, Rochdale Online and The Bolton News, also published articles about 
the volunteering activities taking place in the area, publicising positive images of 
young people volunteering (please see appendix C). 

 
2.30 The Bolton News has a circulation of 10,1725 people and the Bolton News website, 

where the story also appeared has daily unique users of 62,214. The story on 
Rochdale Online was visited 1200 times. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                        
4 The number of times users saw the tweet on twitter. 
5 Regional Publications Combined Total Circulation Certificate January to June 2016 
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Section 3: Conclusion 
 
 

Conclusion  
 

3.1 The research indicates that Greater Manchester Talent Match Volunteersô Week met 
its aims as follows. 
 

× Beneficiaries participate in and experience positive volunteering opportunities 
 

3.2 25 beneficiaries participated in four volunteering activities, 24 of whom stated they 
had a positive volunteering experience. 84% of participants indicated they have 
enjoyed themselves, and two thirds of beneficiaries rated their experience as a four 
or five out of five. 
 

× Beneficiariesô perception of volunteering improves 
 

3.3 The research indicates that whilst beneficiariesô perception of volunteering has 
improved slightly, many respondents perception has not changed. This is likely to be 
due to the fact that many of the young people taking part already held positive 
perceptions of volunteering, and thus had little room to improve. 
 

× Beneficiaries consider further volunteering activites 
 

3.4 Following completion of the volunteering activity, two thirds of beneficiaries stated 
they would like to volunteer again and thus would consider further volunteering 
activities. It is difficult to state however that this is a result of the activities they have 
undertaken as part of Volunteersô Week, particularly as 79% of beneficiaries had 
previously undertaken volunteering activities, prior to their participation.  
 

3.5 Following their volunteering experience however, three participants applied for 
further volunteering positions at the Football Museum and HOME. 
 

× Positive images of young people volunteering are publicised  
 

3.6 Throughout the week, positive images of young people volunteering featured across 
the Greater Manchester Talent Match social media network and received a large 
number of ólikesô, ósharesô and óretweetsô, reaching at least 700 people. 
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3.7 Two articles were also published in the local press with potential to reach                
up to 73,586 people; the majority of whom are likely to be a non-Talent Match 
audience.   

 

Recommendations   
 

3.8 For future volunteering focused activities, it is suggested that participation is aimed 
at beneficiaries who have not previously engaged with volunteering activities.  

 
3.9 As the majority of beneficiaries had previously volunteered and held a positive view 

of volunteering, two of the aims were not particularly relevant to this group 
(óbeneficiariesô perception of volunteering improvesô and óbeneficiaries consider 
further volunteering activitiesô). 

 
3.10 Moreover, whilst there are slight distinctions between the responses of those who 

have and have not previously volunteered, due to the low number of beneficiaries 
who have not previously volunteered (n=5), it is not possible to draw any conclusions 
from this. 

 
3.11 If a similar programme of activities is to be repeated, it would be useful to implement 

a control group who do not participate in the activities to identify the impact of 
engagement and attribute this to their participation in the activities. 
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Section 4: Appendix 
 
 
 

Appendix A- Timetable of activities Volunteersô Week  
 

Event Description Date and Venue 

Paws for Thought   
Volunteering Taster event 
Bolton YMCA  

Practice cooking skills to help your local 
animal shelter.  Volunteer to bake healthy 
dog biscuits.   

 
Wednesday 1st June 

 
Bolton's YMCA 

 

Volunteer Taster Event  
 

Find out more about volunteer 
opportunities in The National Football 
Museum, shadow a current volunteer to 
find out what it is like to volunteer and  

Friday 3rd June  
 

National Football 
Museum 

Volunteering and Jobs in 
the Creative Sector  
 

Behind the Scenes tour and talk about 
volunteering in the creative sector and how 
this links to employment opportunities  

Monday 6th June  
 

HOME 

Have a Go Gardening 
Event 
 

Practical gardening event, volunteering in a 
community garden weeding and planting, 
learn about volunteering opportunities in 
your area, lunch and refreshments 
provided and take away your own seed to 
grow.  

Wednesday 8th June  
 

Falinge Park, 
Rochdale 

End of Week celebration 
event 

All beneficiaries who have attended any of 
the volunteer taster events will be invited to 
a celebration lunch where they will be 
presented with a certificate of thanks.  

Friday 10th June 
 

Dog Bowl 
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Appendix B- Images posted on Facebook  
 

óPaws for Thoughtô    
 

 

 

óHave a go gardeningô event    
 

 
 
 


